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i-CABLE COMMUNICATIONS LIMITED

fE] /T /INTRODUCTION
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I-CABLE Communications Limited (i-CABLE) is an integrated broadcasting, communications, advertising and
multimedia services provider in Hong Kong, commanding one of the largest and most influential TV viewer and
communications service user bases in town.

It owns and operates a near universal wireline network in Hong Kong, over which it provides TV, Broadband,
Telephony and multimedia services to well over one million households as well as customers in various businesses.

It is also one of the largest producers of TV, film and multimedia content based in Hong Kong for distribution over
conventional and new media, with a particular focus on news, information, sports and entertainment.
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I-CABLE owns and operates one of two near universal coverage telecommunications networks in Hong Kong.

Our distribution network can be divided into two sections: Trunk transmission and in-building coaxial networks. The
fibre optic cable trunk network is connected to in-building coaxial networks to form a hybrid fibre coaxial cable (HFC)
network. Over 2 million households covered by our network in Hong Kong are connected to our HFC network but we
still retain a microwave trunk transmission system to serve a small number of subscribers in remote areas of the
territory.

The i-CABLE network is engineered and built to be two-way interactive, allowing high speed transmission of data
and voice and as well as video. On top of television service, Broadband access service is already available to over 2
million homes via our Internet Protocol (IP) overlay network.
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% |5 = %,/ CHRONOLOGY OF CABLE TV (1)

EFCEAL 12
CABLE TV awarded a 12-year licence.

@Fﬁﬁnﬁ“?ﬁﬁ HLH 8 (B 2
A

CABLE TV went on air with eight channels; the first 24-hour Cantonese news channel
launched.

e qug'bpjghejﬁgl ﬂf«ﬁL A?Srj%g? IRy ~ %ﬁ]@ﬁﬁlg[%ﬁ;ﬂ

Launched Clneplex pay-per-view services; introduced adult television programming to HK.

5V il 24 ] R RO P

T SEasrly b&ﬁﬂ’i (B kAR o f,irl 20 {faHpiiE
CABLE TV launched its full 20-channel service on its MMDS network.

B R Bafflact | F R 9 [ 2 PP FERY Bebhp

CABLE TV launched its 9-channel Super Cineplex Near-Video-on-Demand service.

}“TEFFJ?[ [%’HJ I E[ %?J”FA]'EEL

Launch of commerclal a|rt|mes sales.

fELBEACNielsen M /7 1A H 131 Iﬁfﬁ’y“ fﬁ“@ﬁg}' B (9mpghl') ) =
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Ranked by ACNielsen SRG HK Media Index General Report as the fastest growing medium
in HK with 73% growth in (9+) yesterday viewership from 1996-1997. The same report also
revealed Cable Guide as the most read monthly magazine in HK.

“Fﬁmr = 150 fﬁ} I

Network passed 1.5 million home mark.

AT 2] 160 B TR R

Network reached 1.6 million home mark.

fELBEACNielsen fy H e /7 i H 1EV1 f AR R (9] B B
IR 28% o [ Fugﬁﬁ ﬂ,g b3 121%
(sl P[5 A% £ = Wk g Bl 2po 2]
According to the ACNielsen HK Media Index General Report, CABLE TV's (9+) yesterday
viewership increased by 28% when comparing with 1997, representing a cumulative growth
of 121% in 2 years.
Cable Guide continued to be the most read monthly magazine in HK.

E %&E’Tﬂﬁ I-CABLE =4t ,Hiﬁ A [?Eqﬁﬁ =N ﬁfﬁ'ﬁ%m
Launch of i-CABLE, a high quality Internet service prowder
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"EJE’Q"F%EFJEF %*. | CHRONOLOGY OF CABLE TV (2)
1@%&;}‘?@3—@ E ]K\L( FIJE&}, jﬂf/\ ﬁ‘vlzb W/F)’T ( 9]{[5’?:1097) 73’3;@“' F—J?:L__ﬂd
b 1cne) Pw
i-CABLE Communications Limited successfully listed on both the Stock Exchange of Hong
Kong (stock code : 1097) and NASDAQ (symbol : ICAB).

L['I
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Cable Broadbandiﬁerwce formally Iaunched using cable modem technology.

FAEAE LS il CF “&E’Eﬂfﬁj?‘% 055 1) TS S L E R i
(ads cabletv com.hk) * éﬁ AEEE e S

Launch of Global Media In Force Limited (a member of the i-CABLE Communications

Group), the Exclusive Sales Distributor - Advertising Airtime Sales (ads.cabletv.com.hk) and

International Programme Licensing of CABLE TV.

ey 1lEb jﬂw AUERET 2 g(@%;g;fg 1H - urfufsmj
Full commissioning of CABLE TV's HK$150 million Digital News Centre.

2002 ff] P 0B F REER 2 PR 4 64 S22 AR (I pOT
ﬂ@ﬂl E?l_ EFII:EF _32[

Kick-off of the FIFA WorId Cup 2002. 64 full live matches telecast exclusive on CABLE TV
with a month-long non-stop World Cup Carnival.

E R AR 10
CABLE TV celebrates 10t anniversary of Pay TV service.

B ST | IR ) CF pRsip)
%%%ﬁ@ﬁ%i%}%ﬁ%buﬁﬂﬁm
Launch of Hong Kong Cable News Express Limited (a member of the i-CABLE
Communications Group), the exclusive commercial airtime sales distributor and content
provider of KCR's Newsline.

TR LA | Fy ) A

Cable News celebrates 100,000 hours of non-stop broadcast

RO SR T 2000 ] P T A PRED = B ] R SRR

Holds World Cup carnival as official broadcaster for the second time.

FRE S TS ORF AN T2010 ] S
Hong Kong Cable Appointed Official Broadcaster of 2010 FIFA World Cup™

TSR 05
The 10th Annlversary of CABLE TV Advertising

BRI TR B,
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T SO 2008 Ry PR 2012 L R A
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¥he International Olympic Committee (IOC) awards the exclusive Internet and Mobile

platform Exhibition Broadcast rights within the territory of Hong Kong for the Beijing 2008

Olympic Games and the exclusive Broadcast and Exhibition rights across all media

platforms for the London 2012 Olympic Games within the territory of Hong Kong to i-CABLE

PP B S b@WH&mﬁﬁ’mw§§§@’~ﬁ
= [P PR R 1 A RO W

I- CABLE scores double-barrel shots with acquisition of exclusive all media broadcasting rights

for Europe's most coveted tournaments - the UEFA Champions League and the UEFA Cup -

in Hong Kong from 2009 for three footbhall seasons

éjggl‘%ﬁjﬁf[ 'rﬁ,ji%?ﬁﬁ]%;:%
CABLE TV launches HDTV services

E Jﬁﬁi’ﬁ'ﬁﬁ%‘ fH 2010-2013 %“i?ﬁﬁ%?%#?ﬁi%rﬂ JF VR R R AR
I-CABLE acquires 2010-2013 Premier League exclusive broadcasting rights in HK

E RBOPAUTUERS oV KR 25 (5 SIS TR R R A
2 [ ey

Hong Kong Cable News Express Limited won a multi-year contract for being the Exclusive
Commercial Airtime Sales Distributor & Content Provider of MTR's "Newsline Express”

EpSE 2010 fil i ) IR0 |G
CABLE TV kicks off 100-day countdown to 2010 Soutr{ Africa World Cup

ARG 8.4 [ > = Tl b TR eI 0 =7 380 BB R
BPL returns to CABLE TV on August 14. 3 HD & 6 SD channels LIVE broadcast of all 380
matches of the season

FLE- # J’?‘“ﬁf T {1 T hd204 % hd205 [ AR
Channels hd204 & JZOS expand CABLE TV's HD platform

TSRS | R 2010 s

CABLE TV provides the first-ever high-definition Asian Games coverage in Hong Kong

E %»%\F%EET% = ﬁ HHIE hd212 & hd241 » 53 H[J[p H‘T;FW? et '”‘“"F‘ F“'EJ
171 fokgL ayE |

CABLE TV launches two new HD channels, hd212 & hd241, which simulcast with i-CABLE

Entertainment Channel and Movie 1 Channel respectively

@ﬁ%@%&f%u@ 2015 £ e = [ OB TR T R
ﬁl“ ufr”"’TE BT VR FR
|CABLE renews the JEFA Champions League and the Europa League exclusive
broadcasting rights (including new media rights) for three soccer seasons to 2015

SRR YRR (2014 7 4 £))
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: ;gﬂig @[ 'RE‘J I-Sé ?ﬂﬂ- T %H‘i%% %1\5« A Ii%fl ko Eﬂ
KRR B e R D
“Newsline Express” covers not only MTR East Rail, West Rail and Ma On Shan Lines, but
also Kwun Tong Line, thus reaching more MTR passengers with speedily updated news and
information

(- IFatiEs

l;["l\éa ’

3D ﬁ'(ﬁ@[% r+[j€pj Fl Eﬂ %%ﬁ@iﬁ
CABLE TV airs Barclays Premier League in 3D, creating yet another first in local
broadcasting history

@Elﬁf \*J;(/ ﬂgﬁm I WESTANN Fjj'a”%f:}fﬂ . Elﬁfjﬁ&#—, NRATH hﬂaajrﬁx
B B (P RATRRIC T 2012 e
i-CABLE announces Cross-Platform Plan including pay TV, free TV, the Internet and mobile
networks for London 2012 Olympics

EpAREIRD ) 3D R T ) TRE TR S
CABLE TV carries the first-ever UEFA Champions League Final, Bayern Munich vs
Chelsea, in 3D Live

RS LR 2012 R
iy 1600 ) [Hf I ATE

CABLE TV provides 1,600 hours of coverage for the London 2012 Olympics across
multi-platform including 5 TV channels. It also the first time extensive live broadcast of the
Olympics in 3D.

I 3D R 5 A U

G SR TUR D R B e
CABLE TV screens Top BPL Action in 3D Cinemas - Chelsea VS Man. Utd. on Oct 28

*ér ST R 2 PR - TR b (hd212) AT
11 (hd213)
ABLE TV's Entertainment Platform launches two new HD flagship channels, HD Fan.
Channel (hd212) and HD CABLE Drama Channel (hd213)

t ﬁﬁﬁ@’?‘ﬁi&‘@ (2014 {[RE ) fHE T SRR o L
G%E 3 PR SR

CABLE FV was appointed as the official HK Broadcaster to carry Asian Games for the fifth
consecutive times, carries 2014 Icheon Asian Games with extensive LIVE and archived
coverage in multiple formats across media platforms

| ;@%—@E il '106 i
PO R 46

Number of CABLE TV's subscrlbers.1,060,000
Number of Broadband subscribers: 196,000

SRR YRR (2014 7 4 £))
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”EJEEE'CF%EFJQTE I /| PROGRAMMING OF CABLE TV (1)

RS RYFY ) [i-CABLE Finance Info Channel

BT ~ )+ FITHEF A phf 12 RS W] T R R R ﬂ%ﬁ%#ﬂﬁ
E R

Up-to-minute financial news throughout stock trading days and comprehensive current affairs programmes during
evenings and weekends.

‘EJ;@FLL%FEJ'F'} | i-CABLE News Channel
EjpIZ A 'J‘E\JJ‘%E A ST R PR T 4 B IR -

Broadcast of the most updated local and International news every 30 minutes around the clock.

?&r—E{#— 71 /Movie 1
A DR T RS PR - R R -

A 24-hour movie channel with the star-studded, big-budgeted first-run local blockbusters.

B 7 l / hd Movie 1* #
m@ﬁw Qi e A L
d Movie 1 S|mulcast with Movie 1 Channel in HD format.

J_ i Movie 2
F[ JEP@JH—» ir/\;f;‘r})—fi 73'/:1\# [t 3{?@1—& o
Selectlon of quality Asian blockbusters and classic HK movies.

HMC

= WJﬁT@%Wﬁﬁﬁﬁ%%[’H%@‘mﬁm¢’%%ﬁ$«¢ﬂ*@@ﬁ%’ﬁ
Hlj /gkﬁg gl JE*J]M S [ﬁb%\ %ﬂgggggj@ o
A 24-hour non-stop Hollywood movie cgannel featuring Hong Kong's most popular Hollywood action and adventure
mega hits.

hd HMC* #
hd HMC 1"} i fj1== HMC [fJ ¥ 3 -
hd HMC S|mu}cast with HMC Channel in HD format.

~. ~ YRk [ Cine p”

if"* 18 ol | T BRI B 5 ) ? R P S AT, > S0 g = o EE : i"ﬁﬁifr}i*li/
IFJ Frpl ~ SR ?jc [}‘—[F@tﬁj\ LINAISE

A movie channel with select|on of award-winning and festival movies from four categories - Controversial, Erotic,

Violence & Thriller and Classic Category Ill movies - for aged 18 and above movie lovers.

hd245* # ~
hd245 I'} i IV == Cine p. il #H% -
hd245 S|mu{cast with Cine p. Channel in HD format.

SRR YRR (2014 7 4 £))
CABLE TV's Facts and Figures (April 2014) 8



”EJESEL"-F‘?UEFJQTE I /| PROGRAMMING OF CABLE TV (2)

‘EJE’@]‘S%}’IJJ\’F'} /i-CABLE Sports Channel

S T R - AN B TR TR A B B - RO TR IR A i
Vs~ #Rf o = AR SR -

A 24-hour sports channel providing top grade international sports events and covering a wide spectrum of
tournaments like snooker, golf, swimming, volleyball, badminton etc.

“EJ;’ 'ELB]&*F'} | i-CABLE Super Soccer Channel
?Fﬁ?g’?{& EYHVAT RLSRELE

Provides top soccer programme.

F[#F57 | i-CABLE Soccer Betting Channel

ww@mﬁﬁ DL S LR ) S R s R
%%w%ﬂa%éﬁ%ﬁ’m@%wwmﬁwﬁa%ﬁmﬁo

A dedicated soccer betting channel carrying live soccer matches during weekends and also providing soccer betting
odds as well as team and form guides before kick-off of major matches.

hd201 - 203* #

UV i il R R P R T~ R BB PR R SRR PSR AR
RIAEH] B T IO o R R R L R

Five HD sports channels featuring top-notch football leagues, including LIVE and Exclusive telecast of UEFA
Champions League, UEFA Europa League and German Bundesliga etc. These channels also providing top grade
international sports events, soccer betting information & analysis and Horse Racing live matches.

skt /i-CABLE Odds Express

= PRSP > = P[PPI R S S R R ﬁ?ﬁjﬂ L
f*r'ﬁﬁﬁfz%??wﬁ%E'IEIUH?T‘*@%?‘,E;\ o WU RER fr bN dE A Y T Pause y BRI~ F1 o T, IR
B v

A text channel providing round-the-clock comprehensive soccer odds of major football tournaments. Viewers can
choose to freeze the moving pages by pressing "Pause" on the remote control at anytime.

Sports Times
HRLEH BT AT AR -

Provide the updated programme schedule for live sports programmes.

SRR YRR (2014 7 4 £))
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”EJESE'JF%T—‘EFJQTE I | PROGRAMMING OF CABLE TV (3)

LY | Entertainment Channel
tmmo? J-ﬁ:f |7>(ZIEWE‘H?~F— , jfﬁgﬁ E 1§<E |§Jl§‘v FI B H\F[ Jﬁ'nmoﬁp?fﬁ ﬂltﬁsfllfxqu

Entertainment Channel is an mtegrated channel providing local entertainment productions and instant coverage of
latest entertainment news and hot topics

ﬁ{JFEiIﬂ% i HD Entertainment Channel * #
ﬁ'lj ltl mo, - | ﬁ, /ﬁ ﬁ;u;\;\:_? ,n mo, I[ H‘ﬁﬁifv o
H

Entertamment Channel S|mulcast W|th Entertainment Channel in HD format.

H& ’F\‘ / Drama Channel
“ApT EJJE‘.\\ El %ﬁﬁ@f@?&:ﬁ [ = —ﬂ‘*F[JI @TL’%?J% o

Drama Channel is an all-drama channel carrying top drama series from around the world 24 hours a day.

ﬁ{JFE%'J% l / HD Drama Channel * #
ﬁ"] , ﬁ /ﬁﬁ‘ﬂ* E"ﬁ%ﬂm ali I[ | H R o
H

Drama Channel S|mulcast with Drama Channel in HD format.

EGIE T i CABLE Children Channel

@W*;HJ %ﬁ@%?ﬁT*gwﬁﬁ’Wf%‘ﬁ@ﬁ A SN - 2P
F"G'ﬁ{‘v Flo 2 Fliwﬁﬁ& g RGeS e > HTF HE
Children Channel provides children with entertalnlng and yet educational programmes. Lively ways are used to

educate children about the basic knowledge of daily lives and to promote civil awareness amongst them.
Programmes are suitable for children of all ages to watch without parental guidance.

“‘JZ’&L—{ I* < '} /i-CABLE Channel 18

= SRS =T = H\E AR WS > MACEELEIT %%ﬁf.@l?{‘ TTE)
Erqi - %ﬂ T ff’?“ﬁ% ﬁ‘zléxﬁ%ﬁliﬁ Jr » Rw H=H o
The "money" channel featurlng financial information durlng trading hours and in-depth horse racing programmes for
racing enthusiasts during evening prime time.

Y- 71 /CABLE No 1 Channel

~ PG Y] ~ IS ~ PR )~ P R I G AT I S £ -

A channel with assorted CABLE v mfotamment programmes providing news, entertainment news, financial feature,
sports, movies, variety, drama and even animation.

31 [ Weather
2 A PP SR 0 = FTRR PRI 2 SR eyt ROV RN A e 2

Provides local and international weather information.

i E}r’%ﬁ]’ﬁ /i-CABLE Top News
T S EIRTL e I R S NGB L

Round the clock top news reports within a 10-minute cast.

SRR YRR (2014 7 4 £))
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?Jﬁﬁ"ﬁf—‘;ﬁ‘r@ﬁﬁ I /| PROGRAMMING OF CABLE TV (4)

B S| 1-CABLE Live News Channel
@[%Flgf'ﬁﬁ 3 [ i gse st 1k Tfll Tfl,% .

Live broadcast of press conferences and Legco meeting.

&t ?Eﬁﬁl r’} | Creation TV

PP g R & R B - SRR RIS - Y 1T
@4*wﬁ%@p’ﬁkm@bﬁ%wﬂao
The first family channel in HK with "Life Education” as the underlying theme. It provides audiences with various

programmes such as documentary, movie, drama series and variety show that conveying the message of hope &
encouragement.

bl il E’rﬁp / Macao Cultural Channel

bl ﬁ%ﬁﬁﬁ“wwﬁmwrWW%QMwaﬁ% W~ AR L
.rﬁ'°fﬂ’@ﬁﬁ?‘%%iHL%L@WﬁRwﬁmmﬁ B F I -
£ cultural and infotainment channel with various Macao TV programmes including cultural feature, up-market life
style, documentary and entertainment. You can also enjoy the most comprehensive pre-race analysis, trackwork and
live races of Macao Horse Racing.

e

FIIBS B M?’*?T i/ China Travel & Economic Channel
HI[@S«'F“I_FﬁmT PR S F e %f # () Py sl ’EIE‘E‘*EFHII@S«' |BIpEE
BN AR E ALY ey iﬁa Rl
China Travel & Economic Channel prowdes travelogues on various scenic spots of China as well as the most

updated economic information and investment prospects across different provinces, thus enriching Hong Kong
audience's understanding of Mainland China.

R S F"I / Phoenix Hong Kong

SRR S P R %?i‘ij GHER e 3% [ = B9~ gl = @«'ﬁ%‘ﬁﬂjqiﬁfﬁ
HRLH 2 BRI 53 ﬁ%ﬁwﬁ$‘ gl @k TS PSR o2 1 oy -
A 24-hour infotainment channel predominantly in Cantonese Ianguage, it provides updated news, current affairs,
financial analysis, documentaries, talk shows, fashion trends, cultural highlights, as well as other entertainment
content.

3f#FE / Cartoon Network
SRR PR 0 Tk i, -

Cartoon Network presents the high quahty American and Asian Cartoons.

ARV ETTV Asia

b5 A ~ RURE - USSR~ S PRSI pT R IV AR S -

Composite channel provides selective news, features, entertainment, mternatlonal blockbusters and children
programmes.

TR R 1 F"I / Phoenix Chinese Channel

I VEBPT) IR R 2 IR T I P e
E ui/\ |:

Offers a d|verse variety of Chinese programming with productions from China and abroad.

SRR YRR (2014 7 4 £))
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FIJ“‘J@TFJ@S'F;?*/F% / Dragon TV
N = e A Pl Eﬂjﬁ‘.“' B R EHIATE ! ’iagr“S T = T*ﬁﬂ E’?&EE; (b7

P )l WEIEMIFF 7% = =9t > R fbpﬁ il IF‘JQ’“E'EIWEW‘%\* . AA R~ R Fﬁ : “r“"
i XA sﬁﬁ%w > Fo TR Rl & PRI RITR -

Dragon TV bnngs 24-hour programme everyday, with over f|ve hours of daily live news through its strategic
partnership with the Xinhua News Agency. Besides global news, it also covers finance, specials, variety, children’s
entertainment as well as English language, culture, cooking, movies and TV dramas.

AXN
T PRSI  RRTCBIERRS | e G 1 AL -

Action-adventure channel programming the best action product from around the world.

Ea e Liaoning Satellite TV

;E“}f?’?,gjjfﬂ 524 JEJJEI Iﬂ IJ_?"[T*EE %4ﬁ7 [ ;ﬁF Elqj}‘riié?fgjg}gi« {ﬂrﬁgﬁlﬂﬁﬂéb%ﬂ%i’v‘!/
[~ 7 [f‘ B76 E}IF[ J@‘; ;‘H}‘—[l%:ﬁ[ °
A 24 hour Mandarm serwce Liaoning Sate“e TV provides a wide range of programming including news,
entertainment and drama suiting different age groups of audience.

Animax

Animax RLERPVEY - Hopes- o PO EAVE I EE AR -

Animax Asia is the first 24-hour cable and satellite TV channel exclusively dedicated to Japanese animation (anime)
programming.

?%f[[?fﬁ' (TR SR 1 SZTV

FARS A PP %uﬂ%ﬁx%' AR =5y 1l F]*J%Fﬁ% o Jﬁf.@ﬁ‘“ Fﬁ%ﬁ y3e s
mwmw@fﬁ 5 f' e PR %ﬁiﬁg

A 24-hour channel including programmes on Iocal national & international news, talk shows on hot issues of both
cities, finance and cultural programmes including popular Cantonese drama series.

I grEETH | Jiangsu Satellite TV
f*ﬁkfﬁ#“f*&& A N AR T OB%T] Pl L AR W‘?ﬁm [ -
» R fﬂmiﬂnﬂﬁ N AP S RSO TJIEMM’”*%E& ’ H%%EI LRI
[fjﬁjjmﬁ‘*i*“é”f" ~ SRR e A oﬂfﬁﬁ;rg,hg Pl T Ak G SEN T cpj;‘L E, = [l i) 1]
BTV (2R ] Ol = Fiy S ] 5 R I*HFJ%EE“E P > 7
ifﬁépgéf'jjfj ) L1—L""‘"J"7 [ Ejl"l/@ﬁ”“’o
Jiangsu Satellite TV broadcasts 24 hour a day in Mandarin and reach more than 98% of cable TV subscribers with
coverage of over 900 million people in China. Other than the mainland China, Jiangsu Satellite TV is also available
in Southeast Asia, North America, North Africa and Europe etc. Jiangsu Satellite TV offers a wide range of
programming including variety shows, drama and top rating program “You Are The One”. What's more, Jiangsu
Satellite TV has been involved in drama production and aimed to produce customized and high quality TV dramas
for the audience.
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Channel M
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LM is a K-Pop channel in which mainly focus on K-Pop show Concert and other contents include Drama Variety,

K-Entertainment news, Lifestyle, especially add best selected K-Movies and providing more than 700-hour First &

Exclusive programs.

Channel M HD *#
Channel M HD I} ﬁ /grﬂjﬂ’:ﬁ Channel M [fJH‘T;FW °

Channel M HD srmulcast with Channel M in HD format.

Tﬁ%’&ﬁ' / HKS

ﬁ?ﬁrﬁrﬁ% rﬁ;:“%frif']ﬁ@n VRt Fkrn,r' SELRE IRt SRR TRl e e Sn G B 1 S
Fre2 T‘ By BRI [ R RAR Jra;g,muﬁ R P~ 1 E DO BT

HKS uncovers news stories with a fresh perspective. Program content includes current news, financial information,
entertainment news, sports events and social affairs. HKS anchors and show hosts come from all over the globe.

TOOMAMI

Toonamif L S8 18 » ¥ B e w@%ﬂrgkmy‘@ VW 7)) -

ToonamifLfst %7 = UL & * 7+ [ FLR RO LI R ] RO gy 7D
PP A ~ BRI O ﬁi MR % AJ SR EIPVE T R o BEE AT ErJ?HYoung Justice
Dragon Ball ZﬁlBatman The Brave and the Bold -

Toonami is the ultimate home of the superhero. Packed with high-octane, top rating adventure series, Toonami is a
dedicated destination for action and anime enthusiasts. A socially-charged, multiplatform experience, it's a full-on
boys’ superhero fantasy: a full tilt, over the top, roller-coaster ride of adventure, quips, drama and a whole lot more.
Featured action franchises include Young Justice, Dragon Ball Z, and Batman: The Brave and the Bold.

Arirang TV

HRLH TSk ST o PSR ~ R I G A R -

A Korean Channel providing quality infotainment programmes such as drama, movie, news and children
programmes, efc.

& & | AHTV

VTR E T ERALIE I[}ﬁﬁlﬁﬁgly[r CIF ISR rJlgFr ELE];& . {mﬁﬁéﬁﬂrﬁjwﬁ s
B ORATRYR IR -

AHTV offers 24-hour entertainment programmes including branded variety shows, game shows and earns its
reputation in China.

Fashion TV

R ~ S T uﬁﬂj JerF VR > SRR F O A A o A
EEﬁ:I E?l l:[f Bi— = f’ﬁ} L%@ﬂi;{zﬁ °

Dedicated fashion, beauty and style channel, delivering fashion shows, models interviews, special events, beauty
tips and fashionable places with more than 300 new shows and 600 new clips every season.
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Wi~ & | ZheJiang Satellite TV
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ediang Satellite TV produces a lot of strong influence and high reputation programs like “The Voice of China”,

“Dream Show”, “Celebrity Splash”, “Do you remember"...etc. Its self produced programs also offer a wide range of
entertainment and instant news, in order to become one of the well-known TV brands.

MTV China
R BN R0

Pop music channel, introducing dlfferent musical styles.

i]!ﬁ,l—?ﬁﬁ Iﬁ%‘ﬁi ﬁ&'iﬁlﬁ /The Satellite Channel of Hubei Broadcasting & TV Station
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Launchled in 1997, Hubei TV is the only satellite television channel in Hubei Broadcasting & TV Station; it broadcasts

24-hours a day in Mandarin, offering a wide range of programmes including variety shows, drama series and current
affairs programmes.

J=fi &7 | China Beijing TV Station

fm@ﬁwrfﬁ%%’*mmﬁ LA o yﬁ%ﬁﬂ%ﬁ+ $#gﬁwﬂﬁ~

A2 PO L 2R ) W@WWIE'fWﬁEI*’f SE Y ([
JJF[J§%FE o FEEETH fﬁ;_fpjﬂﬂi/] ] TF[ J’:*IFF ﬁﬁlﬂ.ﬁgﬁ Ji o

J= e = =.24-] EﬂﬁF B SUF LU TR S TR G2 ) mmaw@ﬁﬁ
USSR - Frillerdimd ! (Sl >>’¢fi'¥?F§1ﬁ% A/ k;@» ﬁ*"fﬁkﬁ% FH (= FJ+TH.>> ¥

l SRR E T CNVEE TR A SN ) o TR = el A <<7£ >> CTHBED - (4 FVHE)

wiim@ﬁwﬁ@ﬁ'o

China Beijing TV Station is the only integrated on the satellite channel and positions itself as the top charity media

with high quality, it insists innovating program planning and interpreting the main stream value thoroughly and deeply.

At the same time, it displays high responsibility as media and cultural consciousness in presenting TV program with

distinguish quality and exclusive taste that has been leading the industry with profound influence.

SO#H & / Tianjin Satellite Channel

z\?$ ?ﬁJEiEIZOOS@ ki S [QSZIFIE HIJ 5 F[ Jfﬁﬁ]ﬂf“ﬁ— ) E;-,_LF'E 1B & Rl L{i‘fﬂ%ﬁg{’} I S [ﬁ&lfﬁﬂ]ﬂf
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oot I - HREOTE! CRUEM) - fmhonsy s WIRIREEI - <o s =

IRV | A2 > = - 1&%1&%1\&1[2%#4%1100%?;@

Launched in 2005, Tianjin Satelhte TV Channel becomes the national top five satelhte television channels and its

prime-time ratings ranked the top five of the national TV channels. Tianjin Satellite TV produces a lot of localized

variety programs and some have earned the reputation and top-rating in China and gradually becomes one of the

well-known TV brands. Tianjin Satellite TV's coverage in China reached 8.12 billion households in the national

first-tier cities and prefecture-level cities.
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MGM ?&ﬁ? ﬁ,ﬁq@_‘r I MGM
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Broadcast in English with Mandarm subtitles, the MGM Channel Asia brings to the television viewing audience a
24-hour movie channel with great selections from the world's largest modern film library.

TCM

TCM i R il ﬁ@frrrﬁs

TCM is'the definitive classic movie channel that brings to you movies from the Golden Age of Hollywood around the
clock.

’%ﬁ?‘r@éﬁ / Thrill

Thrill FLE Tt p L~ —~ r[ﬂlr'r EEH?’”E%E‘:“ BV ety VYR E.chwfﬁ s
TrESRe Jgrr?”F—Qgr AR e e Y ) Jbrlr Tiger Gate fi Jr)}r— ~* Fil Lionsgate Hrix ]‘Eﬁﬂfl
ﬁﬁ%r %> Lionsgate [I* JH e 1ﬁrlz 000 % Fl Y F{,rlrcrifﬁ SRS CGTRESTE ) )
Thrill is the first and only movie channel of its kind, with programming dedrcated to Asia's beloved thriller and
suspense genres, including spine-tingling Asian horror classics, Hollywood blockbusters, as well as other hit features
from Tiger Gate's partner company, Lionsgate, whose library of over 12,000 titles includes the infamous Saw
franchise.

BBC Knowledge

BBC Knowledge 1#1°1 R4 digdifl + s » $o1<[S post RN S| - 95 SERDETRACHOATE ! o A e
G20 e e AT P A e 5 ) ST 21

Facts are made fascinating and the truth is as entertaining as fiction. BBC Knowledge showcases the best of the
BBC's award-winning programmes and broadens your horizons.

B PYZRIER 2 B3R [ Nat Geo Wild

[ S BRI R LR BP0 FRARpLEI SR, SR o GRS ST VRS T Y -

Nat Geo Wild dedicates to pure wildlife and natural history documentary programmes, bringing the audiences to the
world of wildlife.

B PYZRIES & F,-! F%Fﬁ /NG Wild HD * #
B PYRIRS ﬁ' TRy raﬁfﬂi“?[é&'i BOZRIES 2 S [ R -
NG Wild HD simulcast with Nat Geo WrId in HD format.

[;r&l%;'%%if ifL /National Geographic Channel
g [ R TR P T o

rings you the best of the best knowledge in natural science.

PEFAY [ Discovery Channel
PESRTTR ]~ ORI | o i kAT i -

Engaging, high-quality real-world entertainment that offers insights into the inner workings of the world we live in.

TLC B 35 3p / TLC

L%$%&H’[m SA  ERE O A PR -
lgor adults who want more from life, the channel explores new lands, tastes new cuisine, redesigns spaces and
invites viewers to sample the good life.
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gﬁﬁ*fjﬁl B]H}Eﬁ / Animal Planet
SR PR RO - W RABEPR I RS - B SRS e -

The only channel devoted entirely to animals with intrigue, adventure, relationships, life and death.

i PYZR X F3E  Nat Geo People

I PR SRR R 20 ) 2 *F‘j SRE-TE ST RNINL IS g 1 o i E AR =
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;@‘ Geo People is pursuing more host and talent driven programs, with new positioning of representing a "new era

of exploration”. Nat Geo People offers unfiltered, intimate access to the true stories of real people all over the world,

exploring fascinating people as well as different lifestyles, journeys and adventures.

Discovery |5 g5 3fTgl / Discovery Home & Health
EJJt'ri‘J [ﬂtl‘ljlz% j“ilyﬂéh JF[J:E’:Z [EJJE J[ﬂfﬁﬁ_’ [ quj}‘ EJJE%{\ I@. = :E‘b—j;ﬁq&:lﬂ

An empowering lifestyle network for women delves into topics ranging from fash|on to fitness and Pertlllty

Discovery %[ $247i32] / Discovery Science
N lﬁﬂ‘mﬁ P PR B SR - SRR T ASpAEL, -

The only channel dedicated to people who are passionate about science and technology. It's a universe of ideas.

Discovery B4+ / Discovery Turbo

BB PV IR RS B o P R - R ST R
A male-focused network shows guys of all ages how they can make more of their ‘real time’. Topics include motors,
home renovation, sports, gaming and technology.

Russia Today

Pwlﬁw%%wﬁ%?w%%ﬁﬁg"ﬁ%ﬂﬁﬁT@ﬂﬁW@ﬁf‘ﬁF g~ Rl
i

First Russian international news channel in English bringing politics, ethnography, entertainment, history and culture
in Russian aspect.

FH, T FEHLEL /Al Jazeera English
ywﬁ%W%%HV%%W%%ﬁﬁ@’&%ﬁW@@%WWﬁ’Wwﬁ%mﬁaﬂ@ﬁﬁ%m
il o

Al Jazeera English is the world’s first English language news and current affairs channel headquartered in the Middle
East. Broadcasting from within the Middle East, looking outwards, Al Jazeera English sets the news agenda and acts
as a bridge between cultures.

CNN Headline News

= P12 A P R SRR S RS R SRR R e = =PIy e AR ﬁiﬁ ‘
ZZI[I ('E'(']EZ/IEE
CNN Headline News network offers viewers, 24 hours a day, a compelling slate of legal, entertainment and news
programmes during morning primetime, plus complete and concise U.S. domestic news updates every half-hour
through the night.

SRR YRR (2014 7 4 £))
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F[li?ﬁﬁ'f}ﬁﬁiﬁiﬁ | CCTV- News
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Prowdes wewers with 24- hour Malnland international news as well as 4 types of classified news: finance, sports,
culture and international on top of various current affairs programmes.

e P 7 i1 BIRHE [ CCTV- 4
I} 3785 7 IS A9t RIE RIS - e T

Broadcast of news programmes in 3 languages together with documentaries, dramas and movies.

F“J‘ ; 'l ¥ﬁ§i§$i/CCTVNeWS
e e e e R

An English channel that provides 24-hour news and all aspects of informative programmes about China.

ARV EA]T ) JETTV Asia News

Hﬁ@WE@%%%TWiﬁW¢ﬁ§%@ﬁﬁ F USRI AT W B
4%@?&&}# ﬁfiigféféﬂﬁi‘%af AR -
A 24-hour all-news channel specially designed to serve Asian viewers. Its global vision offers news analysis from
different points of view in the area of politics, economy, society, arts, entertainment and lifestyle.

CNN BIBR#YJAfRE | CNN
= IR PR 0 = PR AR AR Y B ERT] -

One of the world's most renowned news channels bringing breaking news around the world to viewers.

BBC World News
B IR ] PR > R P S - IR 2 R

A 24-hour English international news channel featurlng financial reports and global weather.

Ehi’“%fﬁjf 1 / Channel NewsAsia

FPUETLE | £ Y BT + N~ OB - R 2 SR SR -
Channel NewsAsia, an Asian TV Channel that provides News and Information on global developments for the
benefits of Asians, from Asians, by Asians.

Bloomberg TV

= A DT R REARAREIE - SR P PR AR e o

A 24-hour EnghsL Channel that provides viewers with the essential financial news and information of various
financial markets.

CNBC
CNBC 2 2 5] B Pl | » SR SR R SR AT 5 2 S5 3 6 8

T
[HES ?F
JBE is the recognized world leader in business news, providing real-time financial market coverage and business
information to more than 380 million households worldwide.
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TR YRR |/ Phoenix InfoNews
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Aunique channel delivers independent financial news and current affairs 24 hours a day in Putonghua in the Greater
China region. It provides viewers with the latest news and objective analysis on different economic and financial
ISsues.

&I F[1 £; / STAR Chinese Channel
G L R 2 U L U2 SRS P LN © R T 2 %
L o RN VT E S PG L S S ATE D]« s
f@%ﬁvﬁﬁﬁﬁﬂ’ﬂkﬁﬁéﬁﬁh

11AR Chinese Channel is the leading Chinese language channel produced elaborately by STAR Group Limited. It is
an integrated family entertainment channel especially designed for the Chinese audience. For a long time, STAR
Chinese Channel continues to be the popular channel among the Chinese audience worldwide. Various types of
programs are presented on STAR Chinese Channel, including games, interviews, exteriors, delicacies and exciting
dramatic programs.

< TR P P
. Fé«gﬁkgﬁgl - ek -

-

F 1R Em 'E VESHIETEEL / CCTV-11-Opera
Y3 SR TR AT i LSRR S O A -
A professional channel that promotes excellent traditional Chinese opera arts and’is aesthetically satisfying.

BBC Entertainment *

PR P g AT AVE 2R RS IR ) Mg RATED | - VB Rt ]u s BBC
Entertainment! Elf‘,ﬁﬁ" - i;i*%ﬁ\'ﬁﬁ’) AT SR aTE - R E%'w’ﬁ o

Bursting with glossy new dramas, classic sci-fi, hilarious sitcoms, celebrity chat shows and irresistible glamour, brace
yourselves for BBC Entertainment! Made by the brightest talent on and off screen, BBC's world class, award-winning
shows will keep you glued to your screens.

BBC Lifestyle *

SRR | () B R - SEALAURR F 1 A0 ST > BT BBC Lifestyle
ILTIT o SEIRET TP D LR 5y S e -

Whether you're reinventing your home, wanting more fun in the iitchen or searching for ways to feel better and look
great, you'll find it all on BBC Lifestyle. The sassy and energetic channel that's alive with inspirational ideas to
transform your life.

1% P E* | Yoshimoto Azio*

% RIBLSS [T - SREGR) i Y Sk A | T (R 0 P LA TR @'?ﬁﬁﬂ%%ﬁ”ﬁiﬁ °
Mandarin entertainment channel featuring the urban, trendy and light variety TV programmes from Taiwan together
with the best lifestyle entertainment shows from around the world.

SRR YRR (2014 7 4 £))
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JETTV*

PR R AT o SRR - A R [ g -
[l A BB A | 15

A 24-hour channel featuring popular shows from Japan & Taiwan including travelogue, cuisine, lifestyle, history &
cultures, entertainment, interview and variety shows etc.

Disney Channel *

ﬁt“ﬁﬁﬂ%#gugﬂ# ba};%%ﬁtﬂfﬁﬁ V= JEH G I Y %R S IERRUAAE cpyﬁ =3

M Epops R ~ S B EESY - R - AR EFR VR

One of the leading Kids & Famlly channels featuring quality Elsney entertainment and originally produced programs
that kids love, parents trust and families enjoy. This includes Disney's celebrated feature films and series, as well as
specials, sitcoms, family dramas, live action adventure stories and made just for you Disney Channel original movies.

Disney Junior *

“w%tﬂ*7W*ﬁﬂ“ttﬁtt”*t%t%$24tﬁPﬁ; ISLGSIEIR FRPI IE EAE
FE "FFTFJ e ,HT’G - [HRER QHI%& i’i{ﬁ: thﬂ\E‘—Iﬁjwféﬁfk Disney JunlorfL~ it |
Ak ':FU* Mﬁftjf’%ﬁﬁ PR I R F”ﬁqtﬂ'?:ﬂﬂﬂkﬁﬂiﬁﬁ' P PP A TR R
7@?‘2{; ZZI[I (rEKr

The multi-platform entertainment destination for little kids aged 2-7 and their families, with learning components
include early math, language skills, healthy eating and lifestyle and social and emotional development. Disney Junior
Is @ magical place filled with heart, featuring the characters kids love, the storytelling parents trust, and the enduring
quality entertainment that could only come from Disney.

Nickelodeon *

1] Hﬁ[ﬁ;?&ﬂ;ﬁsr W o Ekqj}‘ EE R 2 SRR EE ﬁ?@m% S ftm”g”;"(f,‘[‘it
gﬁgl ,15 E52-1475%2 er—jSt b?“ J,?F %«F[J;Q%_ IJ“A?:F-

The world's leading kIdS television channel dedlcated exclusively to kids. The channel features a wide range of
programme genres including animation, pre-school shows, dramas, sitcoms, game shows, music and variety shows
for kids from 2 to 14 years old.

CBeebies *

CBeebies AL 1|~ JFifivpd B AL o it - Pyl v i *‘th CBeebies » £75,0-675[19 ] 1% # s
;D%?f[lljﬁ“ ° Tt CBeebles » Tinky Winky ~ Roly Mo!"] % Iggle Piggle= 5~ > rf’jl Flehiapa| g Hﬁﬁ% !feje
10 T E R [ SR o |

CBeebies is the UK's number one children's channel. Filled with stories, discovery and giggles, CBeebies lights up
little learners from 0-6 years old. It is a place where friends like Tinky Winky, Roly Mo and Iggle Piggle help nurture
your little one's imagination, and where your child's curiosity about the world around them is answered through their
unstoppable appetite for play!

The Filipino Channel *

o DA IR R ) PRI o B R g B R
The Filipino Channel (TFC) is the first 54 hour, all-Filipino service of ABS-CBN that elivers a wide range of
entertainment and information programmes, bringing the global Filipino closer to home.
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Zee TV*
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General entertainment W|th drama, soap opera, assorted shows and songs.

Zee News *
] D Y] - A

Instant news and current affairs channel with wide Indian and international reportage.

Zee Cinema *

= A PP HIR FR A -

24-hour Hindi movie channel.

Zing *

= PRI B ORE  PRR RN (SRS A 9 SRR Al R
WS AE

A channel devoted to Bollywood and hi-flying celebrities! Bollywood-centric, lifestyle, fashion, fims, music and
gaming shows.

NHK World Premium *

FEHREEFH] ~ 2 s ;%F AE s AR flw Fﬂ?ﬁbﬁjjﬁﬁ‘“ VST F I SR

A 24-hour Japanese Channel broadcastlng selected news, information, variety shows, drama, music, sports and
children's programmes, etc.

DW - TV EhPVSF3EL */ DW - TV Asia *

I 1 B SRR ]~ kR [TV R -

A channel from Germany to provide updated news, magazines and documentaries, current affairs and sports
highlights in German and English.

TVE*

= A PP S P A SEESATE S Y B T IR a1

A 24-hour Spanish Channel providing news bulletins, documentaries, game shows, movies, sports, music, chlldren
and educational programmes, etc.

NHK World TV *
S A P SGRETE A LB S e -

A 24-hour channel presents the latest news and weather report from Japan and World.

Australia Network *

1 ABC (Australian Broadcasting Corporatlon F ISP~ B ] ﬂfqi . —fg SRR R 2]
FJS‘“ ﬁ IT [H | B S

An Australlan Channel provides its self-produced programmes ranging from international news, current affairs,
education and entertainment to inform and entertain everyone through all age groups.

RTPi *

H@%hwﬁﬁﬁ£,MJﬁ BRI R G [ 2 PRI - R DR R
SHBIER R R -

RTPi's programming seeks to reflect the diversity of public interests by offering different types of programs as well as

the subjects discussed. RTPi gathers the best programming of the Portuguese television including contents made by

local communities spread over the world.
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All Sports Network*
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24-hour sports channel featuring America’s biggest sports including the U.S. National Football League (NFL), the

National Hockey League (NHL), and NCAA college basketball and football, Worldwide Motor-sports, Extreme Sports,
Pro Bull Riding etc.

TEN Cricket *

= DT TR R R R PR SRE S PR PR s S B
=

South Asia's premier 24-hour sports channel with focus on LIVE international crickets, plus a wide variety of other

sports e.g. soccer, tennis, horse racing, motor sports etc.

Fashion TV HD *#

2 5= 2 o P R AP AEIR SR ) Y A o R R
el N ERUIRSE R R ETY- R PR R A ’fﬁ?} °

Fashion TV is the global multimedia network leader in fashion and lifestyle content and the only 24-hour HD fashion,
beauty & lifestyle television station worldwide.

fé{J?%DiscoveryiﬁiE | Discovery HD World * #
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Immerse yourself in Discovery HD World with true HD in its purest form. With breathtaking sound and magnetic
imagery you'll feel as though you've stepped right into the centre of the action. Discovery HD World takes you on a

sensory journey, leaving you with a new appreciation for the finer details often lost in standard broadcasts.
Programming spanning world culture, travel, lifestyle, engineering, science, history.

Uy MYk N CABLE Adult Theatre **
FIAREY S RYIE o BRI o R RS AT
CABLE Adult Theatre (CAT), pay-per-view/month channels featuring adult programmes.

* AEILF 4 HE | Premium Channels
# /E///,?;//ffﬁ |/ HD Channels
NI it 18 gt/ Y E | Restricted to viewers aged 18 or above
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YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

=4 ?Jﬁﬁ%ﬁ‘rliﬁiﬁ ANY CABLE TV : 856,000

ﬁﬁﬁﬁﬁjﬂ/@%l ~ g VIEWERSHIP BY CHANNEL

il
i-CABLE News Channel

AT ’F]
CABLE No.1 Channel

) 424,000

J 205,000

J 175,000

Fil Y-
Movie 1+hd Movie 1

LGS IS
Entertainment+hd Entertainment
RS |

i-CABLE Finance Info Channel
- 1

Movie 2

) 144000

117,000

108,000

R ] 51
CEN/ Drama Channel

53,000

ERSE %ﬁﬁgﬁﬂﬁ i

i-CABLE Top News
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i-CABLE Super Soccer Channel

R

iCABLE Sports Channel

HMC+hd HMC
HMC+hd HMC

T
i-CABLE Children Channel
Fael18 ’F i

i-CABLE Channel 18
sl

i-CABLE Soccer Betting Channel

EPF] TR S 2013 B T St - Fr (ﬁ;&?[/ﬁ‘f/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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FES (S RSB PO © S (1264 5)
YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

PEH  SEX

EPR] R < 2013 B T It - i ﬂ%ﬁ[ TR 2013 1 41 f =12
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)

A5
Female

57%

£/3L )

*RFTT VR (2004 4 £))
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FER G SR OB B (1264 55)
YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

Fym AGE

35%-

30%-
24% 24% 24%
25%-

20%

20%-
15%-
8%
10%-1

5%

0%~
12-19 20-34 35-44 45-54 55 - 64

EVE TR < 2003 R BAET i - prit (i IR S 2013 L AL fT 12 281 FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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FER G SR OB B (1264 5)
YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

3% OCCUPATION

’rﬁ H AR
Unemployed & Retired

B ST Iﬁﬁ
Office Unskilled

R oA
Factory / Shop Skilled

EVE TR S 2003 R BAET i - prit (i IR S 2013 L AL fT 12 281 FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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FER G SR OB B (1264 5)
YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

%”fﬁ%ﬁ@ EDUCATION

L AR Fi;‘lf
. niversi
Diploma or Above

Fl1+ 2=l 1= 7
Form6to 7
F R | SRS

Some Primary

or Below
Sy R
Primary Completed
i - fli- %= A
il IDF[?HAIE' if@ Form 1to 3
orm4to

ﬁﬁfjﬁwﬁfim/fzﬁ Z/ Balance were those refused to answer

EPF] TR < 2013 AR T St - Fr (ﬁ;&?[/ﬁ‘f/ 72013 F1 AL fL =12 )31 FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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FER G SR OB B (1264 5)
YESTERDAY VIEWERSHIP OF CABLE TV (AGED 12 - 64)

F L F|FI* ™  MONTHLY HOUSEHOLD INCOME

40%
35%
28% 28%
30%
25% - 22% 22%
20%
159

10%

5%

0%—
$40,000+ $25,000 - $39,999  $15,000 - $24,999 <$15,000

EVE TR < 2003 LRSI i - prit (i IR 2013 L AL fT 12 281 FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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B Y B ()

CABLE TV VIEW RS' PROFILE BY CHANNEL (1)
ST =N fﬂﬁf{[ ,
ERREs %‘i@%ﬁ = IR E AR A Eﬁ%{r
Watched Any CABLE TV Watched Any CABLE TV Index
in Past 7 Days Yesterday
(000) (%) (000) (%)
FEEe (12-64 %) TOTAL (aged 12 - 64 1,311 24% 856 16% 65
PER SEX
b1 Male 557 42% 366 43% 66
<+ Female 754 58% 491 57% 65
F g AGE
12-14 76 6% 40 5% 53
15-24 162 12% 84 10% 52
25-34 262 20% 153 18% 58
35-44 296 23% 205 24% 69
45 -54 253 19% 202 24% 80
55 - 64 262 20% 173 20% 66
=S J\ﬁ;l@ EDUCATION
E?%E@ AYI'] = University or Above 330 25% 212 25% 64
uiﬁ@ Diploma 65 5% 38 4% 58
il RS == 74" Form6to 7 17 9% 81 9% 69
il l[“l_ fl1= 74" Form4to 5 379 29% 263 31% 69
fl1I— Z=fl1= 7% Form 1to0 3 295 23% 191 22% 65
SR | S5F Primary Completed 62 5% 39 5% 63
FFRY | E’?%E@ﬁ? I}~ Some Primary or Below 51 4% 26 3% 51
EREP LTI Z/4(/ »# Balance were those refused to answer
T OCCUPATION
Eﬁi’ MR HE E1 Professionall Manager/ 207 16% 136 16% 66
Executive
fif * RPN = Trader/Proprietor 43 3% 29 3% 67
st ILFI Office Skilled 248 19% 152 18% 61
7E r“a{ 111 Office Unskilled 72 5% 51 6% 71
e Fotire Factory/Shop Skilled 109 8% 69 8% 63
B r“%nﬁﬁi Factory/Shop Unskilled 204 16% 122 14% 60
=4 Student 163 12% 81 9% 50
%h’i‘t fit Housewife 142 11% 125 15% 88
rﬁﬁi 354 {F Retired or Unemployed 123 9% 91 11% 74
EREPET I Z/4(/ »# Balance were those refused to answer
%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 346 26% 239 28% 69
HK$15,000 - 24,999 281 21% 186 22% 66
HK$25,000 - 39,999 305 23% 188 22% 62
>= HK$40,000 379 29% 243 28% 64

BREFES ,7?574(///(2/* # Balance were those refused to answer
A Share percentage based on all respondents (aged 12-64)

EPR] R 2 2013 LB T It - Fr (ﬂ%‘ﬂ?[/ﬁ‘f/ 72013 #F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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R S S BT (2)
CABLE TV VIEWERS' PROFILE BY CHANNEL (2)

f’llg‘ N il Channels Watched Yesterday

e A 72 B £ o
Any CABLE TV Any ATS Channel#
('000) (%) ('000) (%)
FEEe (12-64 %) TOTAL (aged 12 - 64 856 16% 802 15%
TEHI SEX
b1 Male 366 43% 347 43%
<+ Female 491 57% 455 57%
F g AGE
12-14 40 5% 33 4%
15-24 84 10% 71 9%
25-34 153 18% 139 17%
35-44 205 24% 197 25%
45-54 202 24% 191 24%
55-64 173 20% 171 21%
=S J\Z‘E_-J@ EDUCATION
PR ES ] _F University or Above 212 25% 193 24%
RR wﬁ@@ Diploma 38 4% 34 4%
pli 2 [ 74" Form 6to 7 81 9% 76 9%
FlIPYZ= 1= 744 Form 4to 5 263 31% 250 31%
fl1I— Z=fl1= 7% Form 1to0 3 191 22% 183 23%
SRy | 2% Primary Completed 39 5% 39 5%
FFRY | E’?%E@ﬁ? I}~ Some Primary or Below 26 3% 23 3%
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ =7 Balance were those refused to answer
¥ OCCUPATION
i~ A REEDe ST S £ Professional/ Manager/ 136 16% 121 15%
Executive
fif * BN = Trader/Proprietor 29 3% 27 3%
st ILFI Office Skilled 152 18% 142 18%
EjE:5 r‘*a{ ILFI Office Unskilled 51 6% 49 6%
e ot Factory/Shop Skilled 69 8% 68 8%
Ej=sn f“%ﬁ—ﬁi Factory/Shop Unskilled 122 14% 118 15%
=4 Student 81 9% 69 9%
i '#== Jii Housewife 125 15% 121 15%
5 =32t Retired or Unemployed 91 11% 88 11%
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ =7 Balance were those refused to answer
%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 239 28% 215 27%
HK$15,000 - 24,999 186 22% 175 22%
HK$25,000 - 39,999 188 22% 183 23%
>= HK$40,000 243 28% 229 29%

BREFER I 17 ?/4f// =7 Balance were those refused to answer
# f;/f/wi //(/ 7é/‘rf/f'_/ 5/7&5'9@717%’7/'/ N E/ Mj{::};{ /575(// /’/ /?//5/5‘—/5(// /’/ /575/# /’ *HMC - hd HMC - hd245 - 5/7&5&/@5//?//'/ M }7/7";;4/5‘[:7@;’/ M
5/7&54779‘/ / fﬁ%f/ ‘/?///%’fﬁft%f/ fﬁ;f&;@?fﬁf g /7& e E/7ﬁsﬁ‘7?‘/f/ v El8 7 f/ . E/7ﬁ;§/ﬂ/ﬂ}$77§é7f/ v By f
# ATS (Alrtlme Sales) Channels includes i-CABLE News Channel i-CABLE Finance Info Channel, Movie 1, hd Movie 1, Movie 2, HMC, hd HMC, hd245, i-CABLE Sports
Channel, i-CABLE Super Soccer Channel, i-CABLE Soccer Betting Channel, Entertainment Channel, hd Entertainment, CEN/ Drama Channel, i-CABLE Children Channel ,
i-CABLE Channel 18, i-CABLE Top News, CABLE No.1 Channel
A Share percentage based on all respondents (aged 12-64)

EPF] TR S 2013 B T St - Fr (ﬂ%‘ﬂ?[/ﬁ‘f/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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EE LY B (0

CABLE TV VIEW RS' PROFILE BY CHANNEL (3)
E TIEE I/ﬁ’ 1l Channels Watched Yesterday
ER ;RI_}EH F i R
i-CABLE Finance Info Channel i-CABLE News hannel
('000) (%) ('000) (%)
FEEe (12-64 %) TOTAL (aged 12 - 64 117 2% 424 8%
TEHI SEX
b1 Male 57 49% 174 41%
<+ Female 61 52% 250 59%
F g5 AGE
12-14 * * 10 2%
15-24 2 2% 23 5%
25-34 18 15% 69 16%
35-44 26 22% 99 23%
45 -54 30 26% 127 30%
55 - 64 42 36% 96 23%
?"ﬂ?ﬁﬁl@ EDUCATION
SRR ES ] F University or Above 32 27% 87 21%
¥ ¥4 Diploma 4 3% 15 4%
pli 2[4 Form 6to 7 28 24% 49 12%
]l[“l_ fl1= 74" Form4to0 5 37 32% 156 37%
H I~ = 1= 7% Form 110 3 12 10% 96 23%
SRy | 2% Primary Completed * * 17 4%
RS | EFAR AT Some Primary or Below 2 2% 3 1%
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ »# Balance were those refused to answer
¥ OCCUPATION
i S A REENe ST S £ Professionall Manager/ 25 21% 60 14%
Executive
fif * BN = Trader/Proprietor 9 8% 18 4%
51 195 Office Skilled 27 23% 81 19%
=31 r‘*a{ 11 Office Unskilled 4 3% 25 6%
e ot Factory/Shop Skilled 6 5% 29 %
Ej=5n rﬁ#—,ﬁﬁ Factory/Shop Unskilled 7 6% 64 15%
24 Student * * 17 4%
Z#== I} Housewife 15 13% 89 21%
’rﬁé;i’ 354 {F Retired or Unemployed 24 21% 40 9%
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ »# Balance were those refused to answer
%= E[5EE* MONTHLY HOUSEHOLD INCOME
< HK$15,000 22 19% 98 23%
HK$15,000 - 24,999 19 16% 103 24%
HK$25,000 - 39,999 21 18% 97 23%
>= HK$40,000 56 48% 125 29%

BREPETTITE ' 57 Balance were those refused to answer
A Share percentage based on all respondents (aged 12-64)

EPF] TR S 2013 B T St - Fr (ﬂ%‘ﬂ?[/ﬁ‘f/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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B Y B (0

CABLE TV VIEW RS' PROFILE BY CHANNEL (4)
E’P—\gﬂ]ﬁf £V #HE Channels Watched Yesterday
- F'+ 7 HMC+hd HMC
8 -1
MOfSIJe 1?:; Mowe . Movie 5 HMC+hd HMC
(000) (%) (000) (%) (000) (%)
FEEe (12-64 %) TOTAL (aged 12 - 64 175 3% 108 2% 27 *
TEHI SEX
b1 Male 96 55% 57 53% 20 74%
<+ Female 79 45% 51 47% 7 26%
F g AGE
12-14 8 5% 9 8% 1 4%
15-24 22 13% 10 9% 4 15%
25-34 38 22% 28 26% 3 11%
35-44 47 27% 22 20% 12 44%
45 -54 25 14% 18 17% 3 11%
55- 64 35 20% 21 19% 4 15%
?”ﬂﬁiﬁ@ EDUCATION
SR ES ] F University or Above 41 23% 26 24% 12 44%
¥ A Diploma 7 4% 6 6% 1 4%
pli 2 [~ 74" Form 6to 7 21 12% 14 13% 6 22%
FIIPYZ= 1= 7% Form 410 5 63 36% 35 32% 6 22%
fli— Z=fl1= 7% Form 1to0 3 38 22% 27 25% 3 11%
SRy | 2% Primary Completed 3 2% * * * *
F5uny [ SRR ES TN Some Primary or Below 1 1% * * * *
BREFES, ,7?574(///(2/* # Balance were those refused to answer
¥ OCCUPATION
i S A REENe S - £ Professionall Manager/ 29 17% 16 15% 7 26%
Executive
fif * BN = Trader/Proprietor 10 6% 4 4% * *
st ILFI Office Skilled 32 18% 27 25% 4 15%
B r“a{ ILFI Office Unskilled 9 5% 5 5% 2 %
e ot Factory/Shop Skilled 18 10% 9 8% * *
7R r‘ﬁ#—ﬁﬁ Factory/Shop Unskilled 20 11% 13 12% * *
2% Student 22 13% 1 10% 4 15%
%% == Iy Housewife 24 14% 13 12% 3 11%
rﬁﬁi 354+ Retired or Unemployed 1 6% 1 10% 5 19%
BREFES, ff/ér/ ># Balance were those refused to answer
%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 44 25% 25 23% 8 30%
HK$15,000 - 24,999 39 22% 23 21% 4 15%
HK$25,000 - 39,999 49 28% 27 25% 4 15%
>= HK$40,000 43 25% 33 31% 10 3%

BREPETTITE ' 5 Balance were those refused to answer
A Share percentage based on all respondents (aged 12-64)
* represent value below 0.5

EPF] R 2013 AR T St - Fr (ﬂ%‘ﬂ?[/ﬁ‘f/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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E R S BIREE (5)
CABLE TV VIEWERS' PROFILE BY CHANNEL (5)

H=2N %nlfqgrfl J ¥ Channels Watched Yesterday

gEmNG  EEEG gEE
i-CABLE Sports i-CABLE Super i-CABLE Soccer
Channel Soccer Channel Betting Channel
(000) (%) (000) (%) (000) (%)
FEEe (12-64 %) TOTAL (aged 12 - 64 33 1% 39 1% 13 *
] SEX
pl Male 29 88% 35 90% 12 92%
<+ Female 4 12% 4 10% 1 8%
F g AGE
12-14 1 3% 1 3% * *
15-24 1 3% 4 10% 1 8%
25-34 9 27% 1 28% 2 15%
35-44 1 33% 8 21% 4 31%
45 -54 10 30% 13 33% 4 31%
55- 64 2 6% 3 8% 1 8%
?”ﬂ?ﬁﬁ@ EDUCATION
BT ﬁ%‘ ] & University or Above 15 45% 12 31% 3 23%
Y A4 Diploma 1 3% 2 5% * *
fli 21747 Form 6to 7 1 3% 3 8% 3 23%
FIIPYZ= 1= 74 Form 410 5 9 27% 13 33% 6 46%
fl1I— Z=fl1= 7% Form 1to0 3 5 15% 6 15% 2 15%
SRy | 2% Primary Completed 1 3% 2 5% * *
F5uns [ SRR ES TN Some Primary or Below 1 3% 1 3% * *
ﬁf‘-ﬁﬂ?ﬁf@q/fzﬁ # Balance were those refused to answer
¥ OCCUPATION
i S A REEDe ST - £ Professionall Manager/ 12 36% 10 26% 3 23%
Executive
fif ~ BN = Trader/Proprietor * * 3 8% * *
st lﬁﬁ Office Skilled 8 24% 10 26% 4 31%
JEE S lﬁﬁ Office Unskilled 1 3% 1 3% 1 8%
i faglirEl Factory/Shop Skilled 6 18% 8 21% 5 38%
JE% r“%ﬁ—,ﬁﬁ Factory/Shop Unskilled 4 12% 3 8% * *
24 Student 1 3% 3 8% * ¥
3= = IR} Housewife 2 6% 2 5% * *
’rﬁé;i’ 354+ Retired or Unemployed * * * * * *
BREFES, ,7?574(///(2/* # Balance were those refused to answer
%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 2 6% 1 3% 1 8%
HK$15,000 - 24,999 9 27% 9 23% 2 15%
HK$25,000 - 39,999 12 36% 15 38% 4 31%
>= HK$40,000 10 30% 14 36% 6 46%

ﬁf‘-ﬁﬂ?ﬁf@q/fzﬁ # Balance were those refused to answer
A Share percentage based on all respondents (aged 12-64)
* represent value below 0.5

EPF]TH S 2013 B T St - Fr (ﬂ%‘ﬂ?[/ﬁ‘f/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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R S S BT (6)
CABLE TV VIEWERS' PROFILE BY CHANNEL (6)

FERCETISE U 470 7}‘_’[ Channels Watched Yesterday
B+ RIS PR 1) IR T

Entertalnment Channel

hd Entertainment CEN/ Drama Channel
('000) (%) ('000) (%)
B (12-64 B%) TOTAL (aged 12 - 64)° 144 3% 53 1%
PER] SEX
b1 Male 49 34% 23 43%
<+ Female 96 67% 30 57%
F g5 AGE
12-14 8 6% 1 2%
15-24 23 16% 6 11%
25-34 24 17% 11 21%
35-44 29 20% 11 21%
45 -54 31 22% 12 23%
55 - 64 29 20% 12 23%
?"ﬁ]iﬁ@ EDUCATION
SR ES ] University or Above 30 21% 16 30%
¥ &A% Diploma 9 6% 4 8%
pli 2 [ 74" Form 6to 7 14 10% 4 8%
H ID“IZfH = A4 Form 4 to 5 47 33% 10 19%
fli— == %% Form 1to 3 42 29% 16 30%
SRy | 2% Primary Completed 1 1% * *
RS | EFAR ST Some Primary or Below 1 1% * *
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ »# Balance were those refused to answer
¥ OCCUPATION
B~ e S~ Bl Professionall Manager/ 17 12% 7 13%
Executive
fif BN = Trader/Proprietor 5 304 * *
51 195 Office Skilled 32 22% 10 19%
B r“a{ ILFI Office Unskilled 9 6% 4 8%
e ot Factory/Shop Skilled 7 5% 5 9%
EJS s r“%ﬁ—,ﬁﬁ Factory/Shop Unskilled 31 22% 13 25%
224 Student 23 16% 4 8%
%= Jiw; Housewife 18 13% 6 11%
’rﬁé;i’ 35L{F Retired or Unemployed 3 2% 4 8%
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ »# Balance were those refused to answer
%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 33 23% 14 26%
HK$15,000 - 24,999 33 23% 15 28%
HK$25,000 - 39,999 43 30% 10 19%
>= HK$40,000 36 25% 14 26%

ﬁf‘-ﬁﬂ?ﬁf@q/fzﬁ # Balance were those refused to answer
A Share percentage based on all respondents (aged 12-64)
* represent value below 0.5
EPR] R S 2013 AR T St - (ﬂ%‘ﬁ[/ﬁf/ 72013 F1 AL fL =12 /3L FT)
Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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CABLE TV VIEW RS' PROFILE BY CHANNEL (7)
E’P—\ ﬁr*fllér €1V #HE Channels Watched Yesterday
i-CABLE Children Channel i-CABLE Channel 18
(000) (%) (000) (%)
SEBr (12-64 5%) TOTAL (aged 12 - 64)° 23 * 18 *
PER) SEX
bl Male 6 26% 6 33%
<+ Female 16 70% 1 61%
F g5 AGE
12-14 3 13% * *
15 - 24 1 4% * *
25-34 9 39% 2 11%
35-44 7 30% 6 33%
45 -54 * * 5 28%
55 - 64 2 9% 5 28%

?"ﬂ?ﬁﬁ@ EDUCATION
SR ES ] F University or Above 4 17% 6 33%

Y A4 Diploma 2 9% * *
fli 2 [ 74" Form 6to 7 * * * *
FlIPYZ= 1= 7% Form 410 5 4 17% 8 44%

H 1= Z 1= 4" Form 110 3 9 39% 2 11%
SRy | 2% Primary Completed * * 2 11%
F5uns [ SRR ES TN Some Primary or Below 1 4% * *

¥ OCCUPATION
Hid M R S b E1 Professionall Manager/ 2 9% 3 17%
Executive
ff * BN = Trader/Proprietor * * 2 11%
51 195 Office Skilled 2 9% 1 6%
ZEH: r“a{ ILFI Office Unskilled 2 9% * *
e ot Factory/Shop Skilled 1 4% 2 11%
JE% r“%ﬁ—,ﬁﬁ Factory/Shop Unskilled 2 9% 2 11%
2% Student 4 17% * *
é; == fi7h Housewife 6 26% 8 44%
rﬁﬁi 354+ Retired or Unemployed 4 17% * *
ﬁ?ﬁﬂdﬁﬁ/éﬂ/ »# Balance were those refused to answer

%= E 5% MONTHLY HOUSEHOLD INCOME
< HK$15,000 8 35% 6 33%
HK$15,000 - 24,999 1 48% 5 28%
HK$25,000 - 39,999 1 4% 3 17%
>= HK$40,000 3 13% 3 17%
BREPETTITE ' 57 Balance were those refused to answer

A Share percentage based on all respondents (aged 12-64)

* represent value below 0.5

EPF] R < 2013 B T St - (ﬂ%‘ﬁ[/ﬁf/ 72013 F1 AL fL =12 /3L FT)

Source: 2013 Nielsen Media Index: Hong Kong Report (Survey Period: 1 Jan- 31 Dec 2013)
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