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Read Cable Guide in Past Month
('000) (%)

SEEr (12 - 64 35) TOTAL (aged 12 - 64) 111 100%

TEHI SEX
#} Male 53 48%
+ Female 58 52%

F & AGE
12-14 14 13%
15 - 24 11 10%
25 - 34 23 21%
35-44 18 16%
45 -54 26 23%
55 - 64 20 18%

#7)%% EDUCATION
HIFEHE ] College/University or Above 21 19%
¥ ¥ Diploma 1 1%
it == #% Form6to7 7 6%
FHpa=fi=Ad% Form4to 5 26 23%
fli= Z 1= #% Form1to3 38 34%
SRy | S5FE Primary Completed 14 13%
FE Y G E | Some Primary or Below 4 4%
ﬁf—ﬁﬁdﬁfﬁ/&/ »# Balance were those refused to answer

By OCCUPATION
i~ e S~ B Professional/ Manager/ Executive 12 11%
il ~ ® = Trader/Proprietor 7 6%
e 751 141 Office Skilled 10 9%
ZH: 751 145 Office Unskilled 8 7%
. #efiEAfl Factory/Shop Skilled 7 6%
ZEH 5 Factory/Shop Unskilled 24 22%
24 Student 17 15%
%= 5 Housewife 13 12%
5 % 5L Retired or Unemployed 13 12%
Eﬁﬁﬂ”]ﬁ/ﬁ/{ﬁ/ "z Balance were those refused to answer

FFE I MONTHLY HOUSEHOLD INCOME
< HK$15,000 36 33%
HK$15,000 - 24,999 27 24%
HK$25,000 - 39,999 22 20%
>= HK$40,000 26 23%

ﬁﬁﬁﬁﬁﬁfﬁ&//ﬁfff Balance were those refused to answer
* represent value below 0.5
EVRI T 2001 AER B A - Frod (i 2] 2010 # 7 £/ 1 [ F 2011 # 6 £/30 /1)
Source: 2011 Nielsen Media Index Hong l(:)ng Report (Survey Period: 1 July 2010 —30 June 2011)



